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• Catch the 2011 Balik Kampung exodus early !! 

• Be the first few to grab limited packages targeting at the highly mobile 

Malaysians this coming festive season. 

• We celebrate this festive season by delivering your brand message 

across the shopping centres with the best value outdoor advertising 

packages. 

• Come celebrate and generate brand BIGNESS with over 9.62 million 

shoppers in the retail malls. 

 



DEEPAVALI  

26 Oct 2011 

HARI RAYA ADILFITRI 

30 – 31 Aug 2011 

CHRISTMAS 

25 Dec 2011 

NEW YEAR 

1 Jan 2012 

CHINESE NEW YEAR 

23 - 24 Jan 2012 

2012 

http://www.justcalendar.org/calendar/March-2012-Calendar-8.jpg
http://www.justcalendar.org/calendar/2011-Calendar-4.jpg


Reaching an average of 9.62 million shoppers 

monthly who are largely high spending urbanites. 

RETAIL NETWORK 

LARGE AUDIENCE EVERY DAY 

LOCATION 
TRAFFIC VOLUME 

MONTHLY 

Suria KLCC 3.5 million 

KLCC Retail Crossing 910,000 

KLCC Convex Crossing 350,000 

The Curve 2.2 million 

Alamanda 1 million 

GE Mall 200,000 

Gurney Plaza 1,200,000 

The Spring 262,000 

TOTAL 9.62 million 



Monthly Traffic 3,500,000 2,200,000 1,000,000 

Location Located within the landmark Twin 

Towers, it is easily accessible through 

the LRT and main roads like Jln Tun 

Razak and Jln Ampang. 

Located in the booming commercial 

and residential area of Mutiara 

Damansara. 

Located in Precinct 1, Alamanda 

opened it’s door to the delight of 

people who work , play & live in 

Putrajaya 

Tenants  

Profile 

The TGV cineplex and its wide range 

of F&B and retail outlets makes it a 

choice hang-out spot for KL-ites with 

high spending  power 

Its unique boulevard called ‘The Street’ 

houses the newest, trendiest 

nightspots and restaurants.  

Anchor tenants includes Metrojaya, 

British India, Mothercare and more. 

 

 

With Carrefour and Parkson as 

anchor tenants, this lifestyle 

shopping mall has a variety of 

shops, restaurants, bowling alleys, 

food court and movie theaters. 

 

Shoppers  

Profile 

KLCC is unique in that it caters to the 

masses with a high proportion of 

working professionals and also to a 

niche clientele.  

Approximately 78% of the shoppers 

are at the aged between 20 – 40.  

Shoppers are affluent professionals 

with an average income of RM7,000. 

It attracts young people and families 

throughout the PJ area. Talk to a 70% 

Chinese audience, between the ages 

of 25 – 45 years old with young 

families, earning mid to upper 

incomes.  

Average monthly personal income of 

RM5,000 and above. 

Predominantly professionals, 

management personnel, executives 

businessman & residents at the 

federal administration centre of 

Malaysia. 

Average monthly household income 

of RM 6,500. 

Approximately 56% of the shoppers 

are at the aged of 18-29 & 29% at 

the aged of 30-39 



Monthly Traffic 200,000 900,000 262,000 

Location Nestled along Jalan Ampang close to 

the embassies. Close proximity to Jln 

Ampang, Jln U-Thant, Jln Ampang & 

Jln Langgak Golf. 

Located near the famous Gurney Drive, 

it is a leading shopping mall in Penang.  

Located in Kuching, Sarawak, 5 mins 

from the city center and on the main 

road linking the city to the airport.  

 

Tenants  

Profile 

GE Mall has all the conveniences of a 

residential mall from your local post 

office to your favorite food places like 

Alexis, Bangkok Express, O’Brien’s and 

more. The mall’s tenant mix provides a 

wide array of shopping and lifestyle 

opportunities. 

Gurney Plaza has recently extended 

with a new wing carrying more 

international brands and a dedicated IT 

floor. It is has the largest cineplex in the 

Northern region and has trendy eateries 

like Starbucks and Dome to keep the 

crowd coming. 

The Spring is the only mall with an 8-

cineplex facility in Kuching, more than 

150 retail outlets and al fresco dining 

outlets. Interesting to note that over 

50% of the retailers secured by The 

Spring set-up shop for the first ever in 

Kuching from 1st Jan 2008. 

Shoppers  

Profile 

It serves the affluent families and 

professionals from around the Ampang 

area. Average monthly personal income 

of RM12,000 and above. 

Strong tenant mix makes it ‘the’ place to 

hang out for the Penangites. Average 

monthly personal income of RM 6,000 

and above. 

 

80% of Kuching’s population live within 

15 minutes  drive of The Spring.  It 

caters to a predominantly Chinese 

market, with 67% of the people in this 

catchment area are below 35 years old. 

Average monthly household income 

starts from RM5,500 per month 

 



Digital @ KLCC Escalator Lobby Static VLB @ Other Malls 

Format Quantity Size 
Duration 

(mths) 

Rental  

(RM) 

6% GST 

(RM) 

Production 

(RM) 

Lighting 

(RM) 

Total  

(RM) 

COMMENCEMENT: 1 AUGUST 2011 TO 31 JAN 2011 

Digital Screen @ KLCC 

Escalator Lobby 

- North Lobby (P1 to P4) 

- South Lobby (P1 to P4) – 

replaced with 6 units of bubble life 

(Ramlee Mall) during renovation 

8 units 

8 units 

50” x 16 

units 
6 mths 

204,000 12,240 

 

4,000 

(per content) 

N/a 

223,840 

 
Digital Screen @ The Curve 10 units 

63” x 10 

units 
6 mths 

VALUE ADD 

- Static VLB @ Gurney 

Plaza 

- Static VLB @ GE Mall 

- Static VLB @ Alamanda 

- Static VLB @ The Spring 

 

1 unit each 

@ 4 malls 

5ft x 3ft x 4 

units 
6 mths 

3,600 

(inkjet trans) 
N/a 

2011 FESTIVE RATE 144,000 8,640 7,600 N/a 160,240 

TOTAL SAVINGS RM 63,600 

DIGITAL PACKAGE 

Digital @ The Curve 



VERTICAL LIGHTBOXES DOMINATION 

Format Quantity Size 
Duration 

(mths) 

Rental  

(RM) 

6% GST 

(RM) 

Production 

(RM) 

Lighting 

(RM) 

Total  

(RM) 

COMMENCEMENT: 1 AUGUST 2011 TO 31 JAN 2011 

SURIA KLCC  2 5ft x 3ft 

6 mths 110,400 6,624 8,500 N/a 125,524 

GREAT EASTERN MALL  2 5ft x 3ft 

THE CURVE 2 5ft x 3ft 

ALAMANDA 2 5ft x 3ft 

GURNEY PLAZA 2 5ft x 3ft 

THE SPRING, KUCHING 2 5ft x 3ft 

2011 FESTIVE RATE 63,000 3,780 8,500 N/a 75,280 

TOTAL SAVINGS RM 50,244 



AMBIENT PACKAGE 

Format Quantity Size 
Duration 

(mths) 

Rental  

(RM) 

6% GST 

(RM) 

Production 

(RM) 

Lighting 

(RM) 

Total  

(RM) 

COMMENCEMENT: 1 AUGUST 2011 TO 31 JAN 2012 

GLASS PANEL GRAPHICS 

Á Leading to Italiannies / 

Laundry 

Á The Street Opposite 

Starbucks 

Á Leading to Levi’s 

3 entrance x 

2 lobbies  

(P1 & P2) 

Approx.   

100ft x 3.3ft 

x 

 6 lobbies 

6 mths 126,000 7,560 45,000 N/a 178,560 

2011 FESTIVE RATE 76,000 4,560 42,760 N/a 123,320 

TOTAL SAVINGS RM 55,240 




